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The Dynamic Capabilities Framework (DCF) is particularly useful for understanding how firms compete in volatile
global markets by sensing opportunities, seizing strategic initiatives, and transforming their resource base. "... B REZ%
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This study aimed to explore the factors affecting the behavioral intentions of older adults toward advance care planning (ACP). A
questionnaire survey was conducted at 2 medical wards and a senior activity center in northern Taiwan. Four hundred one p... S8RE
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Knowledge, attitudes, and behavioral intentions of elderly individuals regarding advance care planning:
Questionnaire development and testing.

Background: Studies have indicated that the advance care planning knowledge and attitudes of elderly individuals strongly affect their
implementation of advance care planning. A measurement with a theoretical base for evaluating elderly individuals' knowledge, attitudes, and...
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Stages of readiness for advance care planning: Systematic review and meta-analysis of prevalence 1 SRR E

associated factors. EloE=g =)

{E& : Tan, Minghui; Ding, Jinfeng; Johnson, Claire E.; % 4 il » ¢ : International Journal of Nursing Studies, Mar2024 « CIN _ __
e NG LN A SR R N i RN SERS o BENZEMAH

3ImE: 22 _

Advance care planning has been widely recommended to respect the medical care preferences of patients in the final stages of life. However,

uptake of advance care planning in healthcare settings remains suboptimal. It may be beneficial to takiinto account individuals' readiness for...
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The purpose of this paper is to analyze the the relationship between
dynamic capabilities (DCs) and digital transformation (DT) in business
models (BMs) to answer the following research question: “How do
dynamic capabilities relate to the digital transformation of
organizations’ business models?"This research was based on a
narrative literature review of BMs, DT and DCs, which culminated in the
proposal of a framework to integrate these concepts within
organizations through a theoretical approach, establishing integrative
theoretical premises. The construction of the framework was inductive,
guided by the research problem and the literature review, and
supported by ATLAS ti software.Through the literature review, a
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Dynamic Capabilities Framework: Prospects
and Limitations for Advancing
International Marketing Knowledge and
Practice.

i : Journal of International Marketing, Jun2026,Business Source Ultimate

{&%& : Cavusgil, S. Tamer; Deligonul, Seyda Z.

The Dynamic Capabilities Framework (DCF) is particularly useful for understanding how firms
compete in volatile global markets by sensing opportunities, seizing strategic initiatives, and
transforming their resource base. The authors examine the DCF's specific relevance to
international marketing theory, research, and practice. They identify conditions under which
the DCF is especially applicable to cross-border marketing strategy—including foreign market
entry, digital transformation, global supply chain management, and crisis response—and
contrast these with settings where its explanatory power is limited. Drawing on DCF-
grounded research published in the Journal of International Marketing and illustrated
through cases, the authors advance five propositions linking the DCF's sensing, seizing, and
transforming mechanisms to international marketing outcomes. They also compare the DCF
with six alternative theoretical frameworks to clarify its unique contributions and boundary
conditions. The article concludes by identifying where the DCF's explanatory power is most
urgently needed—and where the field's frameworks have not yet kept pace with the

internationalization patterns firms actually exhibit.
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Here'’s a ready-to-copy EBSCOhost (Business Source Ultimate/BSU) search string for the term “Al
risk”, with the Peer Reviewed filter applied:

EBSCOhost Advanced Search string

Paste this into the Advanced Search box (one line):

text ()

“AI risk" OR "artificial intelligence risk™ OR "AI risks" OR “artificial intelligence
risks"

Then apply these filters on the left sidebar or All filters:
- [ Peer Reviewed (required)
- %% Publication date: e.g., 20182026 (or your preferred range)
« [ Full Text (optional, if you want immediate PDF)
- & Publication: MIS Quarterly (optional, if you want MISQonly) linkedin +1
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If you want broader business/enterprise coverage:
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("AI risk™ OR "artificial intelligence risk") AND (enterprisex OR organizx OR business OR
firme OR corporate OR "enterprise risk")
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